CAVALLO

ORDER
INTELLIGENCE FOR

ACUMATICA

Drive flawless orders and amplify profits
with cutting-edge analytics

Leveraging our dashboards and industry-leading analytics tools,
business leaders can master data-driven decision-making and turn
proactive insights into high-yield profit accelerators—putting you in
complete control of the order process and your bottom line.
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Q Acumatica CAVALLO

The Cloud ERP Order Intelligence
Warehouse Management )
Inventory Management )
Sales and Purchase Order Management @
ERP Bl and Analytics )
Margin Variance Analysis )
Predictive Churn )
Profit Indicators )
ABCD Segmentation Q)

AVA “Al Profitability Navigator” )

Unlock the Power of Order Intelligence for Acumatica

The Cavallo Order Intelligence Platform is built to Profit Analytics™

supercharge your profits, giving you unmatched control Leverage data to analyze customer trends, optimize

over your orders. . . . .
pricing, and master gross margin variance GnO|YSIS.

*  Harness billions of data points to uncover margin With this tool, you can spot margin leaks the moment
trends and hidden profit gaps that directly impact they appear, keeping profits intact and on track and
your bottom line. proactively pinpointing and tackling the root causes

«  Unleash the full potential of your ERP with powerful, of erosion.

pre-built visualizations for variance, item, customer,

and kP! trend analysis. Sales reps can see what a customer is

. o . ordering, when they last ordered, and
* Expose actionable insights to zero in on the factors

driving margin performance — empowering you to what kind of SO'mIO|eS they sent out”

act fast and boost profits. - Ralph Herda, CFO, Key Surgical
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